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Technology adoption

Share of US households using specific technologies, 1860 to 2019
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Source: Comin and Hobijn (2004) and others OurWorldinData.org/technology-adoption/ « CC BY
Note: See the sources tab for definitions of adoption rates by technology




Deep Research

This site quizzes 17 Verbal & 7 Vision Als every week | Last Updated: 06:45PM EDT on April 29, 2025
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https://tinyurl.com/2w7npwyc




Martec’'s law
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Three horizons in Al transformation

Revenue
generation

Cost
savings




IDEAS USED TO BE CHEAP
AND EXECUTION EXPENSIVE

but now

IDEAS ARE THE MOST VALUABLE
AND EXECUTION IS CHEAP



Leaders must take care of their people in
this transformational moment

(upskilling, reskilling or other...)

There are emotional, ethical, and
cultural consequences

Employees must stay curious, learn and
grow their partnership with Al



Thank you!
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